
RFPS WITHOUT TEARS

Citi Community Development সাহায্যে কিছু অংশ নেওযা সম্ভব হযযযছ।

কিভাবে তা এখাবে দেবখ কেে:

nyckidsrise.org

িবেবের েড় স্ববনের 
দ�াট পেবষেপ

িবেবের েড় স্ববনের 
দ�াট পেবষেপ SAIL AWAY FROM IT ALL

ST. GEORGE

PH
OT

O
 B

Y 
DI

AN
A 

DA
VI

S
M

AN
US

CR
IP

TS
 A

N
D 

AR
CH

IV
ES

 D
IV

IS
IO

N
TH

E 
N

EW
 Y

O
RK

 P
UB

LI
C 

LI
BR

AR
Y

PR
OD

UC
ED

 B
Y

W
OR

LD
PR

ID
E 

LI
CE

N
SO

R
HO

ST
 P

AR
TN

ER
HO

ST
 P

AR
TN

ER

J
U

N
E

 2
0

19

PRESENTED BY

GE
T 

TI
CK

ET
S

W
OR

LD
PR

ID
E.

OR
G

Y
U

H
U

A
 H

A
M

A
S

A
K

I
S

H
E

/H
E

R

M
A

R
S

H
A

 P
. J

O
H

N
S

O
N

A
R

IE
L 

W
E

N
G

R
O

FF
S

H
E

/H
E

R

A
LA

S
A

N
D

R
O

  F
E

N
S

TO
N

H
E

/H
IM

You may be familiar with Bellweather’s work...

Church Avenue 26 N/O Nostrand Avenue W/S
Facing: West
Neighborhood: Flatbush
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PHILADELPHIA GLOBAL IDENTITY PROJECT 
 

  REQUEST FOR PROPOSALS (RFP) 
DEVELOPING, LAUNCHING AND SUSTAINING A UNIFIED BRAND IDENTITY TO HIGHLIGHT 

PHILADELPHIA’S VIRTUES AND BENEFITS TO LOCAL AND GLOBAL AUDIENCES 

 

ABOUT THE GLOBAL IDENTITY PROJECT: 

The Global Identity Project, convened by the City of Philadelphia, is a consortium of organizations from 
the Philadelphia region who are working together to develop a brand identity for Greater Philadelphia 
that will be deployed locally, domestically and internationally. The project is overseen by the 
Philadelphia Global Identity Advisory Group, which will provide insight and feedback to the selected 
provider throughout the brand identity process. The Philadelphia Global Identity Advisory Group 
includes representatives from regional municipal governments, higher education, non-profits, tourism 
and hospitality entities, and the private sector. The project will also engage a broader group of 
stakeholders, referred to as the Philadelphia Global Identity Alliance. The Alliance is a growing list of 
regional stakeholders who have attended meetings, provided information, and participated in focus 
groups.  

 

BACKGROUND:   

The Philadelphia region has a story to tell and this is the time to do it. After decades of population loss, 
the city of Philadelphia is finally enjoying 10 straight years of population growth. The drivers for that 
population growth are millennials (more than any other of the top 25 cities in the U.S.) and foreign-born 
citizens (the rate doubled in the past 10 years). A majority-minority city with diversity at its core, 
Philadelphia is filled with more university students than any other U.S. city, and some of the best R&D in 
the world side-by-side with over 400 sidewalk cafes. The city and its surrounding counties are seeing 
dozens of new innovation-driven developments, and foreign investment is rising. 

With Philadelphia as the birthplace of American democracy, this region has a rich, deep history; but 
there’s a new narrative evolving here with people from all walks of life ready to participate and benefit. 
This renaissance demands a new global identity for Greater Philadelphia to present itself to the world.  

There is an urgent need for a unified global identity and accompanying brand that represents the 
Philadelphia region of today. We need a common message to further rally key stakeholders and engage 
the entire region behind a unified brand identity that can be utilized locally, domestically and globally. 
The goals are to: facilitate the improvement of the world’s perception of Greater Philadelphia; to attract 
and retain talent, business, capital, students and investment in the region at large; to continue to grow 
tourism, meetings and conventions business; and to help drive growth through the continued revival of 
the region.  

This is a high-profile project convened by the City of Philadelphia’s Department of Commerce in 
partnership with numerous organizations. The City of Philadelphia and its partners have engaged a 
broad base of regional stakeholders to date and is finalizing the creation of a Global Identity Advisory 
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REQUEST FOR PROPOSALS 
BROOKLYN NAVY YARD DEVELOPMENT CORPORATION 
REQUEST FOR PROPOSALS FOR MARKETING SERVICES 
 
Contact Information:  
Tiffany Townsend 
SVP, External Affairs 
marketing@bnydc.org 
 
A. EXECUTIVE SUMMARY 

The Brooklyn Navy Yard Development Corporation (“BNYDC”) is issuing this Request for Proposals 
(this “RFP”) to seek proposals (“Proposals”) from individual consultants (“Respondents”) 
interested in providing marketing services across multiple projects on a short-term basis (the 
“Work”). 
 
Locally Based Enterprises (“LBEs”) and Minority and Women-owned Businesses (“M/WBEs”) are 
encouraged to respond to this RFP.  Respondents are also encouraged, if applicable, to include 
LBEs and M/WBEs as sub-consultants.  Any Respondent must identify in its proposal whether it or, 
if applicable, any of its proposed sub-contractors are LBEs or M/WBEs.   
 
This RFP contains the following: 
A. Executive Summary 
B. Pertinent Dates 
C. BNYDC Background 
D. Work Background Information and Context 
E. Scope of Work 
F. Proposal Submission Instructions 
G. Proposal Administration 
H. Selection Process 
I. Miscellaneous Conditions 
J. Exhibits 

a. Declaration of Understanding 
b. Doing Business Data Form 
c. M/WBE Information Form 

B. PERTINENT DATES 
1. All questions are due no later than 5p.m. on May 19, 2021.  
2. All Proposals are due no later than 5 p.m. on May 24, 2021.  
3. BNYDC anticipates conducting interviews on or about May 28, 2021. 
4. BNYDC anticipates awarding a contract on or about June 4, 2021. 
5. BNYDC anticipates the Work will start on or about June 7, 2021. 
  

                          RFP Number: 1036 
  Date: 04/26/21 
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Contract Administrator  
MetroPlus Health Plan, Inc. 
160 Water Street, 3rd Floor  
New York, NY 10038 
347-681-0430 
beinev@metroplus.org 
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Request for Proposals for Advertising Creative Agency, 2022-2025. PIN ## 
004202200022 

 
The Campaign Finance Board (CFB) seeks a creative agency to conceptualize, create, and produce 
advertising campaigns to support its voter education and engagement mandates. 

Release Date: September 27, 2021 
Proposers’ Conference:  October 6, 2021 at 1pm 

Submission Deadline: October 29, 2021, by 5 pm EDT 
Vendor Interviews: Week of November 29, 2021 

Anticipated Start Date: March 1, 2022 
 
 
This Request for Proposals (RFP) is intended to result in a three-year contract beginning March 1, 
2022, with an option to renew for two additional years.  It is anticipated that the maximum amount of 
the contract will be $1,500,000. However, the CFB makes no representations as to the amount of work 
that will be assigned under the contract.  
  
Proposers’ Conference: Vendors are encouraged to attend the proposers’ conference to be held on 
Wednesday, October 6, at 1p.m. remotely via Microsoft Teams. Please use the following link to access 
the conference: October 6, 2021 Meeting: Ad Creative Agencies.  The conference will include time for 
live Q&A and will be the only opportunity to discuss questions with project stakeholders in dialogue 
before proposals are due. Attendance is not mandatory but is strongly recommended. Any questions 
received after the conference will be answered in writing. 
 
The conference will be recorded and a link will be sent to all vendors known to be in receipt of this 
RFP, as well as being posted publicly on the CFB’s Vendor Opportunities webpage at 
https://www.nyccfb.info/about/vendors. To RSVP and/or request a recording of the conference, as well 
as copies of any vendor queries or amendments to this RFP that may be issued after the conference, 
please email contracts@nyccfb.info.  
  
 
THE CAMPAIGN FINANCE BOARD 
 
The Campaign Finance Board (CFB) administers one of the strongest, most effective campaign finance 
systems in the country. NYC’s matching funds program amplifies the voice of average New Yorkers in 
city elections by matching their small contributions with public funds. By increasing the value of 
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347-681-0430 
beinev@metroplus.org 
 

 
 
 
 

 
 

 
  

 
 

 
 
 

 
REQUEST FOR PROPOSALS 

 
TO PROVIDE  

 
GRAPHIC DESIGN SERVICES 

 
TO 

 
NEW YORK CITY MUNICIPAL WATER FINANCE AUTHORITY 

 
 

 
 
 

July 22, 2021 
  

  
 

REQUEST FOR PROPOSALS (RFP) 
NON-PROFESSIONAL SERVICES 

 

ISSUE DATE:  April 15, 2021 RFP NUMBER:   21-175 
 

TITLE: Full Service Advertising Agency     COMMODITY CODE: 91501  
              
    

ISSUED BY: USING DEPARTMENT: 
City of Chesapeake City of Chesapeake 
Purchasing Division Chesapeake Convention & Visitors Bureau  
306 Cedar Road, 5th Floor  1224 Progressive Drive 
Chesapeake, Virginia 23322 Chesapeake, Virginia 23320  
 
PERIOD OF CONTRACT: The contract term shall be for three (3) years from the date of execution with two (2) one-year 
renewal options upon the written mutual agreement of the parties.   
 

The City of Chesapeake, Virginia will receive sealed proposals for the above solicitation until 4:00 PM, EST, 
on Thursday, May 6, 2021 at the office of the Procurement Administrator in the Purchasing Division, 5th Floor, 
City Hall Building, 306 Cedar Road, Chesapeake, Virginia, 23322. Any sealed proposal received after the 
specified time and date will not be considered.   
 
Inquiries for Information Should Be Directed to: Erika M. Allen, Procurement Supervisor, via email only at: 
emallen@cityofchesapeake.net.  All questions must be submitted via e-mail before 5:00 pm, EST, Thursday, 
April 22, 2021.  RFP Documents may be examined at the offices of Purchasing Division, located on the 5th 
Floor, City Hall Building, 306 Cedar Road. Electronic copies of RFP documents in PDF format are available for 
download on the Onvia Demandstar web site at www.demandstar.com or eVA’s website at 
https://eva.virginia.gov/. 
It shall be the responsibility of the offeror to monitor the City’s website and above noted e-procurement websites for published 
addenda. All fully executed addenda must be returned to the City with proposal submission.   
IF PROPOSALS ARE MAILED, SEND DIRECTLY TO THE PURCHASING DIVISION AT THE ADDRESS SHOWN ABOVE. IF 
HAND-DELIVERED, DELIVER TO: CITY HALL, PURCHASING DIVISION, 306 CEDAR ROAD, 5TH FLOOR, CHESAPEAKE, 
VA.  PLEASE NOTE THAT ACCESS TO THE 5TH FLOOR OF CITY HALL IS RESTRICTED, PLEASE SEE THE 
INFORMATION DESK ON THE 1ST FLOOR FOR ACCESS. BIDDERS’ SHOULD PLAN ACCORDINGLY TO ENSURE THEIR 
BID ARRIVES PRIOR TO THE DUE DATE AND TIME.  
 

In Compliance with This Request for Proposal and To All The Conditions Imposed Therein and Hereby Incorporated By Reference, 
The Undersigned Offers, And Agrees To Furnish Services requested in the solicitation. 
 

THIS SECTION IS TO BE COMPLETED BY OFFEROR’S AUTHORIZED REPRESENTATIVE. 
 
NAME AND ADDRESS OF FIRM: 
_______________________________________ Date: _______________________________ 

_______________________________________ By: _________________________________ (Sign in Ink) 

_______________________________________ Name: ______________________________ (Please 

Print) 

_______________________ Zip Code: _______  Title: _______________________________ 
 
Email:  ________________________________  Website Address:  ______________________ 
 

Check All That Apply:  SBSD Certified Business 
 

___ Small   ___Women-Owned   ___ Minority-Owned       Other: ________________   SBSD # ____________________ 
 
FEI/FINT NO: ________________________________________     Phone: _____________________ Fax: ______________________ 

 
 

 
 

 
 
 

 REQUEST FOR PROPOSALS 
 

Placemaking / Place Branding 
  
 

Sept. 24, 2021 
 

Due Date & Time: 
 

Friday, Oct. 22, 2021  
2 p.m.

     RFP Number:       8010-102221   
 

Mailing Address: P.O. Box 230 
High Point, N.C. 27261 

 
Delivery Address: Electronic Submittal 
 erik.conti@highpointnc.gov 

 
Purchasing Contact: 

Email: 
Phone: 

Erik Conti, Purchasing Manager  
erik.conti@highpointnc.gov 
336-883-3222 

        Pre-Proposal Conference:    NA 
 

IF YOU NEED ANY REASONABLE ACCOMMODATION FOR ANY TYPE OF DISABILITY IN 
ORDER TO PARTICIPATE IN THE PROCUREMENT, PLEASE CONTACT PURCHASING AS 
SOON AS POSSIBLE. 

VENDOR NAME:     

 
(Please include this cover page in your proposal.) 

State of Maine RFP# 202101001 
Rev. 11/3/2020  
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STATE OF MAINE 
Department of Economic and Community Development 

Office of Tourism 
 
 

 
 
 
 

RFP# 202101001 
 

Advertising and Marketing Services 
 
 

RFP 
Coordinator 

All communication regarding this RFP must be made through the RFP 
Coordinator identified below. 
Name: Micki Mullen Title: Marketing Manager 
Contact Information: micki.mullen@maine.gov  

Submitted 
Questions Due 

All questions must be received by the RFP Coordinator identified above by: 
Date: Monday, February 22, 2021, no later than 11:59 p.m., local time 

Proposal 
Submission 

Proposals must be received by the Division of Procurement Services by: 
Submission Deadline: Thursday, March 18, 2021, no later than 11:59 
p.m., local time. 
Proposals must be submitted electronically to the following address: 
Electronic (email) Submission Address: Proposals@maine.gov 

1 

Shenandoah County, Virginia 
600 North Main Street, Suite 102 

Woodstock, Virginia 22664 

August 23, 2021 

Request for Proposal (RFP) 
ffoorr  

Graphic Design & Branding Services 

RFP Number:  RFP 2021-002 

Title:  Graphic Design & Branding Services 

Issue Date:   Monday, August 23, 2021 

Proposal Due Date: Monday, September 20, 2021 at 2:00 pm prevailing time 

All proposals and inquiries for information should be submitted in writing and be directed to: 

Jenna French, Director of Tourism & Economic Development 
600 North Main Street, Suite 101 

Woodstock, Virginia 22664 
jfrench@shenandoahcountyva.us 

I. Purpose:

Shenandoah County (the County) invites responses to the Request for Proposal (RFP) from 
qualified firms (Offerors) to develop a comprehensive branding campaign as specified herein. The 
brand campaign will ultimately position Shenandoah County as a premier place to live, visit and do 
business in the Shenandoah Valley. 

The selected Offeror will assist the County in developing a comprehensive community branding 
campaign. The services will result in a cohesive suite of new graphically-designed imagery, logos, and 
key phrases (e.g., brand statement, brand message, and tagline) to be used by various County 
departments on marketing materials and on items such as the website, business cards, letterhead, 
correspondence, vehicle decals, and other marketing materials. The goal is to create a brand that 
enhances the image of the community as a great destination and community and should represent 
the varied economic sectors to be used for residential, business, and visitor recruitment. The brand 
should graphically convey the identity of our community, and the brand campaign should instill a 

Last updated: January 21, 2020 

Graphic Designer for  

NYCgov Poverty Measure Report 2018 
 

What is the NYCgov Poverty Measure Report?  

The NYC Mayor’s Office for Economic Opportunity’s (NYC Opportunity) annual report on poverty, “The 

NYC Government Poverty Measure, 2018” is officially issued by the City of New York, mandated by the 

City Charter, and incorporated into the work and thinking of the Mayor’s Office and many City agencies. 

It offers policymakers and the public a more informed alternative to the U.S. official poverty measure 

and is adapted to the realities of the city’s economy, which includes housing costs that are higher than 

the national average. It also incorporates into family resources a range of after-tax and in-kind income 

benefits missed by the federal methodology that accounts for the important contributions of the social 

safety net. This report includes poverty rates, thresholds, and an examination of the state of poverty in 

New York City, as well as relevant policy remedies 

 

We seek a graphic designer to execute the following deliverables:  
Note: The underlined links take you to last year’s report, and are provided as reference only. We will 

share with you this year’s content upon initiation of the project. 

● Full Report design 
○ Specifications: 

■ Apprx 80-90 pages, full color, Final size: 8.5x11”, perfect bound 

■ The report includes a cover, copy and financial and word-based charts/graphs 

■ We are looking mostly for someone to flow in copy to the previous years’ 

design. No new design treatment is necessary. Fonts and colors should follow 

the NYC Opportunity Brand Styleguide (to be provided upon initiation of 

project).  

○ Deliverables:  

■ Digital PDF version 

■ Print-ready version, fully packaged 

● Design of​ Appendices  
○ Specifications: 

■ Averaging 8-10 pages per appendix, full color, Final size: 8.5x11” 

■ Total of 9 appendices 

○ Deliverable:  

■ Digital PDF’s of each appendix 
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RFP# 202101001 
 

Advertising and Marketing Services 
 
 

RFP 
Coordinator 

All communication regarding this RFP must be made through the RFP 
Coordinator identified below. 
Name: Micki Mullen Title: Marketing Manager 
Contact Information: micki.mullen@maine.gov  

Submitted 
Questions Due 

All questions must be received by the RFP Coordinator identified above by: 
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Request for Proposals for Advertising Creative Agency, 2022-2025. PIN ## 
004202200022 

 
The Campaign Finance Board (CFB) seeks a creative agency to conceptualize, create, and produce 
advertising campaigns to support its voter education and engagement mandates. 

Release Date: September 27, 2021 
Proposers’ Conference:  October 6, 2021 at 1pm 

Submission Deadline: October 29, 2021, by 5 pm EDT 
Vendor Interviews: Week of November 29, 2021 

Anticipated Start Date: March 1, 2022 
 
 
This Request for Proposals (RFP) is intended to result in a three-year contract beginning March 1, 
2022, with an option to renew for two additional years.  It is anticipated that the maximum amount of 
the contract will be $1,500,000. However, the CFB makes no representations as to the amount of work 
that will be assigned under the contract.  
  
Proposers’ Conference: Vendors are encouraged to attend the proposers’ conference to be held on 
Wednesday, October 6, at 1p.m. remotely via Microsoft Teams. Please use the following link to access 
the conference: October 6, 2021 Meeting: Ad Creative Agencies.  The conference will include time for 
live Q&A and will be the only opportunity to discuss questions with project stakeholders in dialogue 
before proposals are due. Attendance is not mandatory but is strongly recommended. Any questions 
received after the conference will be answered in writing. 
 
The conference will be recorded and a link will be sent to all vendors known to be in receipt of this 
RFP, as well as being posted publicly on the CFB’s Vendor Opportunities webpage at 
https://www.nyccfb.info/about/vendors. To RSVP and/or request a recording of the conference, as well 
as copies of any vendor queries or amendments to this RFP that may be issued after the conference, 
please email contracts@nyccfb.info.  
  
 
THE CAMPAIGN FINANCE BOARD 
 
The Campaign Finance Board (CFB) administers one of the strongest, most effective campaign finance 
systems in the country. NYC’s matching funds program amplifies the voice of average New Yorkers in 
city elections by matching their small contributions with public funds. By increasing the value of 
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Release date: January 1, 2022

RFP Coordinator:

All communication regarding this 
RFP must be made through the RFP 
coordinator identified below:

Name, Email, Phone

Proposer conference: January 1, 2022, 5 p.m. EST

Proposal submission:
Proposals must be submitted by email 
to the following address: 
email@email.gov

Submission deadline: January 1, 2022, 5 p.m. EST

Vendor interviews: Week of March 1, 2022

Anticipated start date: Week of April 1, 2022
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Name of Agency

Name of RFP
RFP #

Release date: January 1, 2022

RFP Coordinator:

All communication regarding this 
RFP must be made through the RFP 
coordinator identified below:

Name, Email, Phone

Proposer conference: January 1, 2022, 5 p.m. EST

Proposal submission:
Proposals must be submitted by email 
to the following address: 
email@email.gov

Submission deadline: January 1, 2022, 5 p.m. EST

Vendor interviews: Week of March 1, 2022

Anticipated start date: Week of April 1, 2022
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Make your 
first-page help 

submissions

	» Make it easy for newer or 
smaller firms to submit by 
putting all the crucial content 
on the first page

	» Keep it short and scannable: 
it will be read close to deadlines!
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Market your  
RFP to creative 

agencies

	» Ask procurement if they can 
send RFP directly to agencies 
(rules can be stringent!)

	» Ask if you can post on social, 
send to industry boards, etc.

	» Review UX for the RFP site: 
procurement portals can be 
scary!
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No printing or 
shipping

No spec  
work

Look for   
WMBE:  

Women / Minority 
Business 

Enterprises

EQUITY-BASED RULES FOR SUBMISSIONS
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Establish 
partnership with 

procurement
Page limits help 
equity + focus

Market your  
RFP to creative 

agencies
No printing or 

shipping
No spec  

work

Make your 
first-page help 

submissions

Look for   
WMBE:  

Women / Minority 
Business 

Enterprises
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Thank you!

Emily@bellweather.agency


